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•  Facebook 
•  Twitter 
•  Instagram 
•  YouTube 

Which social media platforms do  
you actively use right now? 

•  Snapchat 
•  Pinterest 
•  Live (Meerkat, Periscope, Facebook) 

•  Other? 



WHY do you use these tools? 
Do you have a strategy? 



We are here today to help you 
understand how to leverage 
social media to build your 
personal brand story and 

secure sponsorship 



MY PERSONAL BRAND STORY 



MY PERSONAL BRAND STORY 

November 12, 2008

2003

2003-2008 2009

2009





I have spoken to athletes & coaches, interviewed 
executives from all major sport leagues and have 

been featured in major publications 



My story did not happen by 
accident….I CREATED it by 

figuring our my WHY and then 
aligning my actions to support 

my GOALS 



THIS COULD HAVE BEEN MY LIFE 



Legacy After The Game provides 
empowering social media & leadership 

education to athletes, coaches and sports 
professionals so they can create the life they 

dream of…not the one they settled for. 



The Role of Storytelling 



Storytelling is the CURRENCY 
of the Olympic Games 



Creating Your Story Will 
Help You… 

•  Become more influential 
•  Prepare for podium success 
•  Become more sponsorable 



What makes your FAVORITE 
athlete your FAVORITE athlete? 

QUESTION #1

Name them and list 3 reasons why



Building Your Personal 
Brand 



Imagine the BIGGEST  
future possible 

QUESTION #2

What are your strengths? 
Who will you become? 

What will your legacy be?





Typically…you are going to 
find 1 of 3 things…. 



Nothing Negative Positive 



SOCIAL SITES RANK HIGH 



FIRST IMPRESSIONS LAST 

92% of what you  
think about a person 

is determined in  
30 seconds

55% is determined 
before you ever say  

a word (image, dress, etc)

37% is determined 
by what you say  

(vocabulary, tone, etc)



Is your online presence ALIGNED 
with “Who You Will Become?” 



REMEMBER…… 

If you “retweet” it, “like” it or “share” it….you “own” it 



Think twice before you post…it could be headline news tomorrow! 

REMEMBER…… 



Everything you say and do in public can end up online 

REMEMBER…… 



He was drafted 14th overall at the 2016 NHL Draft 

REMEMBER…… 



Choosing Your Platform(s) 



Social Media…is the TOOL that  
allows you to control your own media 

….and write your own story 



KNOW YOUR AUDIENCE 

> Pinterest has tremendous 
reach among women

> Instagram is most used 
social network for teens

> Snapchat has by far the 
most youthful audience

> Facebook & Twitter 
user base is getting older

> LinkedIn has highest 
income amongst users



Who has a FACEBOOK FAN PAGE? 

Sponsors can leverage your “LIKES” with advertising 

SPONSORSHIP OPPORTUNITY



Who uses TWITTER? 

Gary Vaynerchuk - @GaryVee 



Who uses INSTAGRAM? 

What you do is “normal” to you…but AMAZING to others 



Who uses SNAPCHAT? 

Great for “connecting”…not great for sponsorship…yet! 

Cooking with Korey 
video series



Creating Your Content 



Creating UNIQUE “Behind the  
Scenes” content is GOLDEN! 









Chris Spring (Bobsled) – Share Unique Experiences! 



Tristan Tafel (Ski Cross) – Celebrate Your Failures! 

SPONSOR MENTION	
  



What makes your life / 
experiences UNIQUE? 

QUESTION #3

The sport(s) you play?
The places you travel? 

Special talents? (juggling, handstands, etc) 



What athletes do you ADMIRE? 

QUESTION #4

Name them and “borrow” content ideas from them



Always sharing/creating  
“sport” related content 

THE BIG MISTAKE!



REMEMBER…… 

People “connect” with people 
because of shared interests 

 
Social Media provides you with 

the tools to be “social” 



What are your PASSIONS? 

QUESTION #5-8

What do you do in your SPARE TIME? 

Who INSPIRES you? 

What BRANDS do you like? 

Sports, traveling, video games, music

Cooking, reading, TV (reality, series), volunteer

Mentors, coaches, celebrities, speakers, authors

Clothing/Shoes, Automobiles, Electronics



Secret Tip  
For More Media Exposure

Follow & Engage with Media, 
Journalists, Writers/Bloggers 

This is how I got mentioned on Forbes



Resources & Tools

http://facebook.com/smexaminer http://facebook.com/socmediatoday



Resources & Tools

http://www.socialmediatoday.com/marketing/6-simple-tools-create-images-social-media



Resources & Tools

crowdfireapp.com

> Consistent usernames
> Link accounts in description

> Grow your social following

> Engage your followers



Resources & Tools

http://www.jeffbullas.com/2016/03/01/17-best-social-media-management-tools/



Securing Sponsorship 



Creating Your Story Will 
Help You… 

•  Become more influential 
•  Prepare for podium success 
•  Become more sponsorable 



CASE STUDY: Cassie Hawrysh 

“Disappointment and a little bit 
of heartbreak,” Hawrysh said.  
“It’s just a reflection of how 

badly I wanted to, and still want 
to, represent Canada.” 

 
“It’s didn’t go fairy-tale, but 

there’s still lots of story to be 
written” she said. “Hash-tag, 

four more years!”  

Cassie Hawrysh  
Women’s Skeleton 



IMAGINE YOUR FUTURE 

http://youtube.com/cassiehawrysh 



SECURING SPONSORSHIP 

> Brand reach/exposure

SPONSORS WANT

> Brand ambassadors

> “Fan” engagement

> Connection to your 
story & journey



SPONSORSHIP TYPES 



CONNECTING WITH SPONSORS 

> Engage them on social accounts

> Follow their social accounts

> Remember behind every sponsorship 
opportunity is a PERSON

https://makeachamp.com/blog/how-to-find-a-sponsor

> Be proactive by reaching out to 
sponsors where they do business 



SPONSORS ARE ON LINKEDIN 

> Add a background image

> Upload a professional photo

> Customize your headline 
Canadian bobsled pilot | Actively seeking sponsors to join my 
Olympic journey | JustinKripps.ca

> Include your contact info

> Include your social accounts

> Tell your story / goals / needs

> Research sponsors

> Join LinkedIn Groups

> Proactively connect with and 
messages potential sponsors



FINAL THOUGHTS 

PICK ONE social media platform 
and be REALLY good at it 

You don’t get what you don’t ask 
for….put yourself out there 



FINAL THOUGHTS 



Questions? 

@TrevorTurnbull 
@LegacyATG 

/TrevorTurnbull 
@LegacyAfterTheGame 

/TrevorTurnbull 
/LegacyAfterTheGame 

Free Training Video 
How to Monitor & Manage Your Online Brand 

LegacyAfterTheGame.com/reputation 




